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Many web designers are baffled by the success of craigslist.com. They find it odd that the site has succeeded despite the fact that is “ugly.” The simple reason for its success however lies in the very nature of its design. There are a number of things that set it apart from most sites on the Internet. One of the most significant is the fact that it is location aware. Traditionally it has been thought that one of the best aspects of the Internet is that it frees users from the bounds of their local, as a result most websites try to downplay physical boundaries as much as possible. Craigslist does the exact opposite by recognizing the need by users to find information relevant to their own area. It segregates listings for different cities to allow users to view listings near them.


This separation plays a vital role in another of craigslist's nearly unique features. In most websites there is a clear distinction between the roles of content creators and content consumers. While users can certainly play both roles, they are still usually quite separate roles. Craiglist takes this norm and flips it on its side, because on craiglist everyone comes seeking information. The content provider is the system, and it synthesizes this content from the information needs of users.


There a fundamentally two types of needs users have when they come to craiglist, they either want to find stuff, or to find people who want their stuff. The magic is that knowledge of one person's information need can be the answer to another person's information need. By providing only local listings craigslist is able to maximize the probability that two needs will connect, and provide more useful results. Users without a highly specific need can browse in their area to stumble upon something they are looking for. This process also serves to add a level of surprise and excitement to the craigslist experience.
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